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Digital Trends Shaping the Future of Digital Media

Evergreen content will always be an important part of content marketing.
However, relying too heavily on evergreen to drive engagement is not going to be
the most effective strategy for marketers going forward. Today’s consumers
expect content that’s live, on-demand and hyper-relevant. A recent article | found
in Adweek had some great information about digital video. For marketers, | think
you will find some of these stats informative.

If you’re a forward-thinking brand, you’re probably already considering how to
make your content strategy more compelling, concise and addictive. And if the
trends are telling us anything, it’s that video is on the rise—from vertical video on
social media, to using video for storytelling in micro-moments and geo-located
video discovery and sharing.

Vertical video on the rise

n 2019, video will make up over 80% of internet traffic and, not surprisingly, two
out of three marketers expect video to make up the majority of their content in
the near future.

n the mobile-first world, vertical video rules the day and is only expected to keep
growing. Today, 94 percent of people hold their phones upright when capturing
content on their smartphones. Billions of Snapchat, Instagram, IGTV and Tik-Tok
video stories are created worldwide every year, nearly all shot vertically.

It makes sense that we’re seeing major brands across categories move to embrace

the vertical vwatch longer—and with the sound on.

We’re already seeing more live vertical video on mobile-first platforms like
Snapchat and Instagram. Moving forward, we might see even more savvy brands
experimenting with live streams across mobile, social and digital mediums.
Read this complet article on our website in Roy’s Blog.
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